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How to Scan a QR Code

Open the QR code reader app on your phone and hold your device over the desired QR code so that it’s clearly 
visible within your smartphone’s screen to access and download the Jazz VR App on your phone.

Note: In case your phone doesn’t have a built in QR Scanner
please download it from Google Play/AppStore.

This is more than a book
Jazz@25 is more than a book, more than a picture book even. It is a book integrated 
with videos, vmessages, advertisements and activities that allow you to take a visual 
journey into the heart of the company’s 25 years. This book is designed to provide the 
readers with an inspiring digital experience.

Hover over the play
sign to run a video

Scan the QR Code to download the VR app

Download and open the Jazz VR app; 
hover it over this play sign when you see it 
in the book and enjoy the VR experience.
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Congratulations to Jazz 
on 25 years of providing 
essential communications 
and digital services to 

millions of customers in 
Pakistan. Few countries in the 

world are as dynamic or have a 
population as young and fast 

growing as yours. Jazz’s contribution to Pakistan’s 
development goes well beyond providing 
communications infrastructure, handsets, minutes 
or mega bytes - as vital as they are. With the 
introduction of JazzCash and by actively fostering 
technology start-ups and digital literacy - Jazz has 
established itself as a national champion for a digital 
economy that is vital for Pakistan’s development. I’m 
confident that – despite the success of the past – 
Jazz’s best years are well and truly ahead.
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After an association of 25 years with Jazz, I feel privileged to be 
writing this message as the CEO of this wonderful organisation. 
This is a special time in our history as we celebrate our 25th 
anniversary in Pakistan.  I’ve spent the past few years keeping 
our eyes squarely on the evolving needs of our customers 
whether it is communication, infotainment, or financial well-
being. As the largest data network of the country, our products, 
services and solutions are designed to empower our 60 million 
customers. 

Being a leader in the field, our responsibilities go far beyond 
our commitment to the customers.  To help turn the vision 
of a #DigitalPakistan into reality, Jazz strives to make mobile 
internet available, accessible, and affordable for all. As part of 
this important journey, we have successfully tested the 5th 
generation technology at impressive speeds. This milestone sets 
the tone of what’s to come in Pakistan. 

The future we aspire to see for all Pakistanis is one in which 
they are living an integrated life where technology is able to help 
them meet their educational, health and economic pursuits. I 
wish to see people being no longer bound by geography, gender 
or socio-economic background, in having access to the internet.  
Connectivity is the bedrock of a better quality of life and as 
Jazz commits itself to this goal, we will work together to sustain 
nationwide digital literacy until no Pakistani is left behind.

8
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Want to take a virtual tour of

 Life@Jazz?

DHQ - 1
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Gym & Cafe
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DHQ - 2
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DHQ - 3
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INCEPTION
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The average life of a Fortune500 company, today, is well under 20 years. When 
Mobilink began, there was enough passion to last the company a lifetime, however, 
uncertainty along the way made leaders weary and cautious in the late-90s. 
Sometimes, there were unavoidable network shutdowns; the regulatory environment 
was in constant flux; there were human resource challenges and a less mature 
innovation ecosystem. Despite this, everyone who worked at Mobilink said one thing 
over and over again: Mobilink is like our family. This commitment made Mobilink 
firmly rooted in the communities it served. 

17
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This decade saw a watershed moment for Pakistan’s 
telecom sector when foreign cellular titans entered the 
market. They introduced GSM services as an alternate to 
Pakistan’s fixed-line telephones. You could take calls on 
the go. 
 
At a time when customers had to wait for months to get a 
telephone line, Mobilink’s arrival in Pakistan in 1994 saw 
an impressive uptake and adoption, even with relatively 
high initial costs.
 
After a few years, Mobilink became the biggest telecom 
network in Pakistan, being the first cellular service 
provider to operate on a fully digital GSM technology with 
speed, clarity and convenience. 

The 90’s 
Decade

18
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1994
Down The Memory Lane

 Ahmad Kamal, Shakeel 
Mir and Aftab Gillani at 
the first ever Mobilink 
reception. Mobilink 
launched at the Empire 
Center in Gulberg, 
Lahore. 

Soon enough, office 
space ran out, so there 
was a lot of shared 
desk space. Qasim 
Mehmood and Atif 
Ahmad work diligently 
for a deadline.

Launch celebrations at Gulberg office,  
Lahore.

Naima Mian, Head of Brands and Shakeel Mir, from 
Peshawar Center.

Mobilink’s first cash counter was one of the most 
happening places in the office.

James Baneda, first 
Mobilink CEO, Zouhair 
Khaliq and Tariq 
Hanif Khan discuss 
operations with 
Chairman of the Board, 
Javaid Saifullah.

19



20

CEO and Finance Team at the CitiBank 
loan signing ceremony.

Debroah Lower, Naeem Zamindar, Zarqa Khalil and Faisal Khan Niazi at 
the 6 Sigma training.

Syed Babar Ahmad, Imran 
Zafar, Rumana Reza and 
Ahsan Waseem Sheikh have 
one of their regular sales 
lunches.

Aamir Ibrahim and Ahsan Waseem 
Sheikh at an annual dinner.

Ali Qizilbash, Tahir Hameed and Aamir 
Ghani at a lunch after a good sales day.

Memo confirming 
the first funding 
round.

Our “Birth 
Certificate”.

Our first handset model sold - 
The Motorola 5200 Gold; With 
a NiCd battery that lasted 4 
hours, 2-line LCD display and 
thin flip that got very popular. 
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CEO Karim Khoja with the North 
Sales Team celebrating the 
achievement of sales targets. 

Four in a row - Gordon Short 
(second from right) with three 
future CEOs: Junaid Khan, Zouhair 
Khaliq and Aamir Ibrahim. 

Faisal Khan Niazi and Khalid Shahzad 
in Scotland, finalizing the first Mobilink 
CRM called Jupiter. 

Ghayus Abbas, Sohail Karim Rana 
and Ahsan Sheikh

Syed Babar Ahmad
Head of VAS  
(The Unoffical Mobilink Archiver)

“The inception of Mobilink was a lot like a startup with energy, diversity and 
can-do attitude radiating across the organization. Throw in heaps of luck and 
perfect timing, and you have one of the most dynamic companies in Pakistan. As 
a long-standing employee, it has been extremely rewarding to see growth from a 
seedling of an idea, to a strong and responsible institution and a cornerstone of 
our economy.”
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Co-Founder Team Up 
CFO Mobilink (1993-1996)
CEO Mobilink (2003-2008)

Khaliq
Zouhair

In 1993, Mobilink was a small team with big ambitions. We were the first to provide GSM services in Lahore. I 
remember making the first five-year plan for the company with the goal to reach a hundred thousand customers. We 
developed the name and brand that aimed to create a more inclusive and entrepreneurial environment. This vision 
became the foundation for Mobilink’s expansion and contributed in making it one of the most dynamic organizations. 

24
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Aamir
Ibrahim

Chief Executive Officer, Jazz
(2016 - Current)

I was initially turned down by Mobilink in 1994 
for asking more than the offered salary for a job 
in marketing. Eventually, I landed a position in 
Finance. Back in the day, telecom services were 
not as seamless as they are now - people used 
to adjust the frequencies of their radios to tap 
and listen to private conversations. Our selling 
point as a GSM-provider was that Mobilink calls 
were private.  We joked about the fact that 
there was static in the line and sometimes you 
couldn’t even listen to your own conversation. 
Within four months of our launch in Karachi, 
Mobilink faced a huge setback due to the law 
and order situation. Everyone thought the 
company would shut down eventually but our 
perseverance prevailed and we were able to 
recover from this situation and become even 
more robust. 
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Khan
Junaid

Managing Director & Board Member Airblue
CEO Mobilink (1994-1999)

I was part of a small engineering team in 1994 and 
we were trying hard to avoid hiring resources from 
Instaphone or Paktel because we wanted to create 
our own culture. For that reason, we hired a lot of 
fresh graduates in engineering. Through regular 
interaction and training of the new team, new hires 
were able to work effectively. The new culture 
at Mobilink created excitement and inclusion. 
We were spending nights and days at the office 
continuously to meet deadlines. It was this shift in 
corporate culture that built the foundation of the 
company’s success.
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Hamid 

Managing Director PTET
CFO, Mobilink (1993-2004)
CEO Warid (2004-2007)

Farooq

I was among the first twenty people to join 
Mobilink. I remember writing all the financial 
manuals till 2 in the morning, as we weren’t 
computer savvy at that time. The management 
made sure the company was people-centric. In the 
first couple of years of inception, our average age 
was below 26 years; the team was full of energy. 
Therefore, the real challenge was to determine how 
to keep the people motivated and focused towards 
the company’s objectives. We put a lot of training 
programs in place and improved personnel capacity. 

27



28

Rumana
Reza

Director QA, Standardization & Training, Mobilink 
(1994-2009)

I joined the company as a Customer Service 
Executive and spear-headed the launch 
of Islamabad customer center. We had to 
respond to all Customers Center queries 
ourselves. Customers would experience 
phone blockages due to incorrect entries 
of PUC codes whereby we would have to 
manually unblock their phones over phone 
calls. Every member had this rooster of 
codes with them and responded to those 
calls regardless  what time of day it was. This 
was exhausting and laid grounds for setting 
up professional call centers.
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Parvez
Abbasi

Project Director NIC
Co-Founder TeamUp

Chief Commercial Officer, Mobilink (1995-2001) 

In 1992, I started as a consultant, but formally 
joined the company in 1995. The initial year 
was all about coming in every morning and 

trying to find a seat because so many people 
were working in a small space. It was the time 
of cementing the roots of what the company 

will be in days to come. Leaders worked hard to 
ensure an open culture that encouraged young 

people to express themselves rather than being 
told what to do. This culture is prevalent till this 
day. The challenges faced in those times geared 

up the team. The learning, networking, and 
relations developed during that time made Jazz 

what it is today.
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Faisal
Sattar
Head of DFS Technology

Manager Corporate Sales, Mobilink
(1994 - 1998) 

Aamer
Ghani



31

Rehan
Laiq 
Director Finance, Fauji Foundation
Financial Controller, Mobilink
(1994 - 2000)

Tahir
Hameed
Chief Commercial Officer, Wateen
Senior Manager Marketing, Mobilink (1993 - 2001)
Director Strategy (2005 - 2009)
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Mobilink: The Industry Pioneer

First 

To 

Launch

FranchisesPrepaid Brand

IVR In 1997

International 
Roaming 

1234567

SMS Services

Blackberry in
Pakistan
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The first phone set was sold for 

Rs. 24,000

First commercial number
0300441006

Fastest Growing
Companies in Asia in 2005 and 2006

Among top 5

sales in a month
1 Million

10,000
new sales in a month 
in the year 2000

33

Mobilink: The Industry Pioneer
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Recommend National 
Digital Policy

Exceed US$ 1 billion in 
revenues as a Private 
Sector corporation

Offer digital literacy 
through Smart learning 
solutions

Launch the National 
Incubation Center in 
partnership with the 
government
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A veteran Jazz customer

Yousaf Salahuddin
“I was one of the first Mobilink users. It seemed as revolutionary then as it is now - the 

idea that you can shorten the time and communicate. I’ve used this number to curate 

cultural events; connect to our heritage and keep the ideas, music and art that make 

our country great, alive and vibrant. This Jazz number will stay with me for life”.

First corporate client

of Mansha Group
Nishat Chunian
With the rapid transformation in technology and growing reliance on internet 

connectivity, the challenges associated with connecting multiple sites on a timely 

basis was of utmost priority for us. Jazz Business with its trusted network, unmatched 

connectivity, innovative solutions and round-the-clock support has done a tremendous 

job in keeping us connected for years. We wish to continue this relation for the times 

to come. Thank you, Jazz Business.

In 1994

First celebrity client

Nusrat Fateh Ali Khan
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Jazz was the first ever prepaid brand to be launched by Mobilink that offered high-
quality call connectivity in affordable price packages. The segmentation allowed a 
cross-section of Pakistanis to buy packages, based on their disposable income. Scratch 
cards were available over-the-counter with a successful distribution nationwide.

First Prepaid 
Brand Jazz 

1998

Launch of 
Pakistan’s 

37
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2001

Postpaid hits a
Jackpot with Indigo
Mobilink launched its first dedicated  postpaid brand called Indigo. The product focused 
on high value cross-section of society that prioritized comfort and quality. It prioritized 
customer needs and focused on delivering convenience to its fast-increasing customer 
base.
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Operations
begin and
soar instantly

By early 2001, the company 
had a market share of 
leaving behind more established
players like Instaphone and Paktel.

43%

The huge potential of the services sector, 
particularly communications, that had 
remained untapped so far, allowed Mobilink to 
buoy into a leadership position.
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Value 
Added 
Services

The only
operator
offering
endless

Pakistan witnessed a fast growing mobile 
penetration rate. However, the telecom 

sector was highly regulated which led to high 
call rates and poor service quality. In 2003, 

the deregulation policy for the telecom 
sector enabled foreign investments and 

allowed cellular companies to expand their 
growth. Mobilink provided an endless list of 
value-added services (VAS) to its customer 

base with cutting-edge advantages such 
as Gmail, mobile fax, data, alternative bill 

payment solutions, missed call alert, voice 
mail, SMS and vehicle tracking.

2001-2004
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GROWTH
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As Mobilink grew, it was clear that Pakistanis identified the company with its most popular 
product called Jazz. The rebranding was natural and celebrated. While the Mobilink brand 
had a strong corporate identity, the Jazz brand represented passion, youth and innovation. All 
these things are quintessentially Pakistani. 
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2003 

Introduction 
of Regional 
Language
Services
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5 million
customers

With growing demand and services, by the end of 
2004, the organization had 5 million subscribers. This 
kind of growth was unprecedented in Pakistan. The 
early users were very loyal customers.

2004
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2005

Employees Raised 
PKR 5 Million for 
Earthquake Relief 
Fund
In 2005, Mobilink raised 5 million through SMS donations to help the 
affected families. We believe in creating a positive and constructive role in 
the community; therefore, it always takes into account the impact it creates 
on its stakeholders and the environment when making decisions.
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Giving
Back
The Mobilink Foundation is established with 
the aim to contribute to the Millennium 
Development Goals (MDGs).



55



56

20
Mobilink

With the telecom industry’s record annual growth of 
119 percent in terms of cellular subscriptions during 
2001-2007, Mobilink witnessed an unprecedented 
share of 30 million subscribers out of the country’s 
total 63 million user-base.

Choose
Million

2006
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The Company
Becomes
Unstoppable Largest Distribution Network with 

450 Franchises
an

d 208,000
Reta i l  Out lets 

Mobilink’s domination of the telecom sector, despite 
the presence of six telecom giants in the country, is 
evident.
   
Mobilink’s impact can be seen in its financial results. In 
2007, it was the largest distribution network consisting 
of approximately 450 franchises and more than 
208,000 retail outlets providing products and services 
across Pakistan.

2007
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Expanding its footprint for voice and 
data to cover more than any operator in 

Pakistan.

With more 
than

31 million 
customers 

in 2008, 
Mobilink 
crossed 

10,000 
locations 

mark across 
the country.
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Mobilink
Introduces
SMS
Literacy
Program

2008
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Entry into 
Financial 
Services

2012
Not only has Mobilink’s success been driven 
by the company’s network expansion, but it 
has also succeeded by broadening its service 
portfolio. Given the dismal state of financial 
inclusion in the country, the company decided 
to offer easy and accessible mobile banking 
solutions to its customers.



61

Mobilink partnered with Waseela 
Microfinance Bank for the financial services 
with the latter renaming itself as Mobilink 
Microfinance Bank. Following the Mobilnk-
Warid merger, MobiCash was rebranded as 
JazzCash. 
 
The product primarily serves the unbanked 
population, who use their mobile phones to 
deposit and withdraw funds in their mobile 
wallets with more than 70,000 agents across 
Pakistan.

More than 
70,000 

JazzCash agents
across Pakistan 
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National 
Heroes 

Highlighting
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Mobilink has played a pioneering role in recognizing the services of several legendary Pakistani 
musicians, artists and sports personalities who have contributed immensely to Pakistan’s image over 
the years. As a corporate entity, we felt it was obligatory to celebrate living legends to inspire the next 
generation of Pakistanis.
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KAZIM MUJTABA
HEAD OF MARKETING, JAZZ

The Brand Story
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“

“Over the years, growth led to change and Mobilink evolved from a small, 
ambitious startup to Pakistan’s biggest telecom and technology company. 
Today, the company offers a platform that welcomes open dialogue, 
collaboration and most importantly enables a positive work-life balance. 
The culture empowers each and every individual to be the best version of 
themselves.”

Kazim elaborates on the cultural shift from Mobilink to Jazz

We have broken the traditional barriers of marketing, we are not 
just looking at television and billboards; those were very traditional 
mediums. There were a lot of firsts in the industry that we did 
through social media. That’s because our target market isn’t actually 
watching TV, they are present on the likes of Instagram, Facebook, 
and Snapchat. So, we started refocusing our budgets on these 
avenues rather than going the traditional route. I think we have been 
able to talk to the customer in their language, on their platform. 
Which is much more effective than having a generic
TV advert.
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Mobilink
Relaunch

2013
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2014 

3G
Network 
Launched

In 2014, the country saw increased foreign 
direct investment in the telecom sector after
the government auctioned 3G and 4G 
spectrums, increasing inflow into the industry as 
mobile companies expanded their businesses.
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With increasing digitalization, government systems, 
education, healthcare, businesses, transportation, and 
social capital all became heavily reliant on the telecom 
companies for their effective functioning.
 
Within 90 days of its commercial launch, Mobilink 
achieved the one million 3G-subscription mark, which 
is the fastest uptake of 3G services amongst any 
cellular operator in Pakistan.

Through its 3G network, by 2015, Mobilink provided 
customers with high-speed Internet on the go allowing 
them to enjoy faster downloads, video streaming, apps 
and services that require high-speed Internet.
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In 2015, Mobilink became the first telecom operator to complete the nationwide biometric
re-verification of its subscriber base and managed to retain its number one position with a base of  over

2015

Most successful Biometric
Verification Campaign of 
the Industry 

39M Subscribers.
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$60 million were spent on the entire exercise. 
The move slashed revenue of mobile operators by 20 % 
and also had an impact on the prospects of existing, as 
well as, unsold 3G/4G spectrum.

‘ The telecom industry deployed

80,000
biometric machines
nationwide for the SIM 
re-verification drive.
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“I was at Mobilink from 2003 till 2015. Those were the growth years. We went from 1 
million customers and annual revenues of $80 million dollars to 39 million customers 
and annual revenues of $1.2 billion dollars. I went from being the Head of Marketing 
and Public Relations to eventually heading the Commercial Division and throughout this 
time at Mobilink, business development efforts saw one of the most phenomenal fruits 
of its labor.  We had established ourselves as #1 across all categories, achieved results 
in intensely competitive multi-operator environments. Mobilink was one of the fastest 
growing Telecom Operators in the nation.”

The Growth 
Years with
Bilal Munir 
Sheikh



73

“Many business successes were enjoyed during this period but 
the one thing that I take the most pride in was contributing 
to the building and leading of high caliber teams. More than 
5 of my team members went on to become Chief Commercial 
Officers in Pakistan and overseas, many from the team are in 
key leadership positions across several industries. 

I consider my achievement in seeing my team members 
overcome challenges and grow. Businesses are as much about 
the people as they are about the services they offer. It was a 
pleasure working with some of the best and the brightest.” #1

Jazz stands at

With customers at

39M
and

$1.2B
in revenue
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Jeffrey 
Hedberg
Chief Executive Officer, Wind Tre
CEO Mobilink (2014-2016)

Innovation at Mobilink
“Perhaps the most defining innovation was the approach we deployed in 
response to the industry’s sim re-verification project where we needed to re-
verify our entire customer base. We developed and launched customer-facing 
campaigns across the company and challenged one another to think differently 
to incent our customers to re-verify their sims. We won the match by scoring 
the most runs. In times of great challenge, we came together, innovated and 
delivered as a team!”
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On the Merger
“After many attempts by our competitors (and 
Mobilink) to merge with Warid over years, our team 
made it happen in 2016. We successfully negotiated 
the transaction, received the appropriate approvals 
(not easy to put it lightly), and formulated plans for the 
integration. After my departure, Aamir and the team 
delivered a perfect execution of those plans.”

On the Team and Pakistan

“I had so many inspiring and special adventures 
during my time with Mobilink/Jazz that it would 
be impossible to limit them to one or even a few. 
Nevertheless, my visits with the teams throughout 
Pakistan were always so very special. I listened, I 
learned, we danced, we smiled (and took a lot of 
selfies) and together we delivered for our customers. 
During my time at Mobilink/Jazz, I discovered not only 
the beauty of Pakistan but especially the wonderful 
spirit of its people. My time with you was a blessing 
indeed and continues to inspire, humble and shape me 
to this very day. Happy 25th Birthday!”
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2016

The Merger that 
Transformed
the Telecom Industry
The Mobilink-Warid union was the first merger in Pakistan’s telecom sector, making it the biggest, transparent and 
the most successful merger. Mobilink acquired Warid and both the companies were merged into one company. Both 
parties combined their unique strengths and paved way for outstanding and affordable services for its customers. 
This initiative further cemented the position of Mobilink as the biggest market leader in the history of Pakistan.

Merger combined
45 million customers
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IMPACT
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By providing connectivity, Jazz has created numerous opportunities for 60 million people 
in the country. Self-care applications under Jazz’s ambit range from digital education, 
digital agriculture, E-commerce and entertainment options. 141 SDG-committed startups 
have been mentored through our partnership at the National Incubation Centre. Micro-
insurance banking has helped elevate with the socio-economically marginalized groups in 
Pakistan. Over 11,000 professionals have been employed and given training opportunities 
to upskill themselves. Under our digital sustainability mandate and VEON’s Make Your 
Mark Program, Jazz has invested Rs. 125 million to develop digital skills and literacy 
of 70,000+ young Pakistanis for a brighter future. Some contributions simply can’t be 
categorized under commercial or the sustainability functions. However, our commitment 
and contributions in terms of leadership lectures at academic institutions, coaching and 
mentoring start-ups and professionals, remain steadfast.

79



80

Dunya ko
Bataa Do
ASIF AZIZ
CHIEF COMMERICAL OFFICER,  JAZZ
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The merger with Warid Telecom was the beginning of a 
bold new era for us, our consumers, the telecom industry 
and, of course, the country at large. Jazz was one of 
our most powerful brands, loved by all. It emanated a 
sense of youthful curiosity and exuberance. That is why 
it was the right decision to unveil it as Mobilink’s future. 
Spearheading a digital revolution in the country through 
our innovative product and service offerings, we made 
the decision to make Jazz the face of the company’s 
digital journey. With this new bold image, we are all set 
to redefine the boundaries of telecommunications and 
go even before in providing subscribers excellence in 
service and innovation so they go on to achieve more 
in this rapidly digitalizing world. Today, as one of the 
most fastest expanding networks in Pakistan, standing 
60 million customers proud, we are living up to this 
commitment. Here’s to the next 25!” 

“
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Setting the Bar High with 

E xce l l e n ce  i n 
Ad ve r t i s i n g
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Mobilink wins PAS Award in ‘Telecommunication 
Service Providers’ category in 2014 for brand re-launch 
campaign ‘Har Dil Har Din’

Mobilink wins PAS award in ‘Telecommunication 
Service Providers’ category in 2016 for ‘Call Drop’ 
campaign

Jazz wins ‘Best in BTL Activation’ PAS Award for ‘Jazz 
Rising Stars’

Jazz wins ‘Campaign for Good’ PAS Award for ‘Jazz 
Rising Stars’

Jazz wins under ‘Best in BTL’ at PAS Awards

2014

2016

2017

2018
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The Birth 
of a Digital 
Company

2017
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Our People are our 
Competitive Advantage
ALI RAZA MEHDI
CHIEF PEOPLE OFFICER, JAZZ
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Our organization has seen many shifts and changes since 
its inception in 1994. Company culture and values have 
followed suit. Mergers like the Warid-Mobilink union 
came at an exciting time and as we make the identity 
shift, our organizational culture is at its most dynamic yet. 
Recognizing our people as the most important determinant 
of our success, our focus as a learning organization in the 
digital age is all about empowering them to create, acquire, 
transfer knowledge and modify behaviors to reflect these 
changes and insights a lot quicker than before. Our hiring 
is premised on culture fit, continuous growth and feedback 
and the ability to work in a collaborative manner in an 
entrepreneurial environment.”

“
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Building  a
Value Based 
Culture

89
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Creating Digital 
Workspaces for Enhanced 
Productivity

At Jazz, we expect our employees to understand the spirit of entrepreneurship, tell the truth, be innovative, and 
most importantly, put the customers first. Furthermore, we subscribe to the belief of continuous learning by 
providing growth opportunities for all our employees so they become better professionals with every passing day. 
We’ve also created a digital workspace that encourages diversity, innovation and collaboration - ultimately helping 
teams to be more productive and efficient.

COLLABORATIVE
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CHALLENGE 
EVERYTHING

BE 
AUDACIOUS

FAIL 
FAST

Digital Leadership Framework
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Jazz celebrates
Unsung Heroes

If I could summarize my journey at Jazz in a couple of words, I’d say it’s been a mind-
blowing experience. It’s been 13 years (and 7 days to be exact!) since I started working 
here. The training opportunities have really helped groom me into a professional. But 
more than that, this place has gone above and beyond to help me during my time of 
need. In 2010, my father had a heart attack and had to have open heart surgery. Within 
no time, my Jazz family helped with the required arrangement. The people here were the 
light at the end of that very dark tunnel. So, I’m extremely grateful to this place and its 
people. Some of the best times of my life have been at Jazz. It’s a precious part of my life 
and one that I will cherish forever.

Muhammad Saeed Anjum 
Security Officer
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With pride, I can safely say that I am one of the 
first employees at Jazz. 25 years with countless 
memories and support that hasn’t ever wavered. 
During this time, the company has grown and so has 
the culture and environment. When I joined, I never 
imagined that a tea boy from the village of Baagh 
would go on to become a supervisor. Apart from 
giving me a respectable position, Jazz has also done 
a lot for me and my family. After the devastating 
earthquake in 2005, my village was destroyed. Jazz, 
known as Mobilink back then, sent supplies and 
camps for my family to stay in. They also assisted us 
financially so we could rebuild everything and stand 
on our own feet. My respect for the company grew 
tenfold after that dreadful day. My entire family 
prays for this company. I can’t even think of moving 
elsewhere.

Muhammad Ashfaque Khan 
Senior Support Staff
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My association with Jazz is a little different and 
perhaps in a way, a bit more deep-rooted and 
special. It began with my father who worked in 
Jazz’s security department until 2012, when he got 
into a car accident which left him in a deep coma. 
That experience was shattering. As the eldest 
son, I left my studies and have been my father’s 
caregiver ever since, all the while supporting six 
other members of my families. Working at Jazz has 
brought a sense of normalcy into my life. It has 
pulled me out of the depression and anxiety that 
I had fallen into. Whether it was the concern of 
father’s medical expenses or the need for flexibility 
to tend to him, my team and my line manager have 
helped me through all of it. It’s hard to look after 
someone who is in a coma for 8 years. But the 
mentorship that I’ve received here has made me a 
wiser and more mature person. I don’t know how 
I could have done everything without Jazz. Today, 
I am proud to call myself a second generation 
employee here.

Ansar Ali 
Security Officer
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Culture and environment at Jazz has grown 
over the last two and a half decades. We 
don’t see ranks over here. You’ll see a security 
officer eating and sitting at the same cafeteria 
as the heads of different departments. 
Everyone eats at the same table. The 
environment at Jazz instills a sense of equality 
and respect for all – no matter where you 
come from or who you are, you are welcomed. 
It makes me really happy to see how we’ve 
changed and grown over the last few years. 
I’ve realized that if you just take a moment to 
observe and listen, you can learn a lot from 
those around you. And I hope to continue 
learning from my Jazz family.

Nadeem Mustafa 
Senior Support Staff
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Almost 18 years ago, I started my journey at 
Jazz – making me the oldest security guard 
here. Back then, I was a transportation 
attendant. By name and by face, I know 
everyone here. I’ve seen five CEOs come 
and go over the last two decades, and they 
all knew me well. I’ve learned a lot from this 
company and earned a lot of respect here. 
Jazz has also helped me with some of the 
happiest days of my life – when my children 
got married. Today, I’m proud to say that I’m 
a security supervisor at Jazz and this place 
feels like home.

Muhammad Aslam
Security Supervisor
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In 2018, Jazz launched its flexible work policy, ‘Jazz Flex’, making it easier for employees to achieve a work life 
balance. The policy enables the employees to work remotely for a day every week and extends to all employees 
nationwide.

Although Jazz Flex is available for the entire workforce, the program is especially designed to support working 
mothers. With a flexible approach, Jazz is helping moms to spend quality time with their families.

Jazz Flex:
An Enabler towards
Work-life balance
for Parents
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1 in 3 
Pakistanis
now a Jazz
Customer

With the country ready to ride the digital wave, Jazz 
now serves 60 million subscribers nationwide. The 
rise in subscribers reflects a deep sense of loyalty to 
the brand and a market recognition for better and 
faster data services and nationwide coverage. 
 
Jazz has maintained its market leader position in 
Pakistan’s telecom industry. The company also has 
the highest data users with more than 25 million 
customers.

25M
Data Users

60 million 
nationwide subscribers with
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Leading Mobile Wallet 
Providing Financial 
Inclusion to Over

Customers in Pakistan
7 Million
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Launched in 2015, Jazz BIMA digitally distributes insurance products 
to the mass consumer market in an extremely cost-effective way. 
BIMA by Jazz has completed more than 82,500 medical consultations 
for customers across Pakistan and are paying hundreds of insurance 
claims to customers every month.

Later Jazz launched BIMA Sehat, a closed loop, hospitalization, 
enhanced tele-doctor and health coaching product.  Jazz BIMA has 
developed tailored health programs which customers can choose to 
opt in to and receive weekly informational health messages that will 
help them and their family. To date over 40 million health tips have 
been received by 685,000 customers.

Jazz introduces 
digitally tailored 
health solutions

BIMA SEHAT
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Leading the Digital 
Financial Revolution for 
Pakistan
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14 million
total mobile wallets number of transactions

per month

60 million
value of transactions 
per month

PKR 100 billion

total float in account funds

PKR 14 billion
in customers

account
with over

60%
growth over last year

Empowering People with 
JazzCash Services
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NOOR UL AMIN
CHANNA-WALA/MICRO-ENTREPRENEUR  

I’ve been selling chickpeas (channas) since 2007 and only started using JazzCash three years ago. 
With over 150 people buying chickpeas from me everyday, I needed a convenient payment option. 
People would defer payments because they didn’t have change to buy channas, so I’d lose out on 
quite a bit of money. Using JazzCash has helped me avoid that problem and has made a difference 
both in my life and that of my family members. The transfer happens instantly and my income has 
increased significantly thanks to JazzCash. I don’t have to travel all the way back to my village to 
send money to my family anymore. Whenever they need money, I can now send it to them with one 
click.
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Jazz Wins
4G-spectrum License
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Jazz was awarded the 4G-spectrum by Pakistan Telecommunication Authority in 2017. This was a 
major milestone for the digital company to leap-frog into a wider service range. 
 
While a steady improvement in telecom infrastructure was underway in Pakistan since the 1990s, 
the auction of 3G/4G licenses triggered a massive push for the industry’s expansion. Underserved 
cities of Pakistan got enhanced connectivity by adding ten new cities to its network.
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by Ookla® Since 2018

Consistently 
Winning Speedtest® 

Award 
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Jazz is the country’s fastest mobile network, as certified by Ookla, an independent global 
leader in internet testing. Ookla has consistently analyzed speed tests carried out by a 
large sample of genuine mobile users in Pakistan and found Jazz to be significantly ahead 
of its competitor telecom networks in Q1-Q2 2018, Q3-Q4 2018 and Q1-Q2 2019.
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With a vision to bridge the digital divide in Pakistan, 
Jazz has voluntarily stepped up to expand digital policy, 
advocacy and awareness initiatives to ensure every 
Pakistani has a smartphone and access to the internet. To 
turn this vision into a website – www.digitalpakistan.pk 
is launched to publicize videos with experts in the digital 
economy; policy advisory to the government and round 
table dialogues with leaders in media, regulatory agencies, 
and the private sector. The content contribution comes 
from digital bloggers, students of EdTech and tech geeks 
but also customers who are impacted by digital growth. 

Jazz envisions 
#DigitalPakistan

via DigitalPakistan.pk 
to bring all ICT industry 
trends, policies and 
experts together
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#DigitalPakistan
An effort to bridge 
the digital divide in 
Pakistan 

As Jazz works towards Digital Pakistan, it has voluntarily 
stepped up to expand policy advocacy and awareness 
initiatives to ensure decision-makers are able to 
construct an open, innovative and inclusive digital 
Pakistan in the coming years. 
 
For this reason, in 2017, Jazz launched the Accelerate 
to the Digital State: Digital Agenda Framework (https://
digitalpakistan.pk/home.html) – the first research effort 
conducted by a mobile operator in Pakistan to guide 
the Government on the best possible pro-people digital 
policy framework. The idea was to assist the decision-
makers with the policy-making process by developing 
science-based responses to policy challenges that have a 
socio-economic as well as a technological dimension.
 
The website hosts the only repository for sectoral digital 

policies across several verticals – Agriculture, Health, and 
Education. To showcase findings and identify concrete 
solutions, Jazz hosted an interactive workshop on Digital 
Sectoral Verticals to identify potential areas for synergies 
with key stakeholders in 2018. The conference, first 
of its kind, brought together all stakeholders including 
the federal government, provincial bodies, multilateral 
agencies, and the private sector.
 
All this is achieved by focusing on core values to ensure 
all services and sustainability initiatives are a practical 
display of innovation, truthfulness, collaboration, 
customer obsession and entrepreneurship.
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Your Business
Our Solutions

25,000 
Customers

Serving 95
of the top 100
PSX listed companies

Largest and most 
comprehensive
portfolio of

B2B ICT
Services

Launch of the 
first online B2B
Self-Care

Portal

B2B
Market 
Leader
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FMCG
Jazz provides an IoT solution to the beverage industry to improve 
efficiencies and transparency within the value chain.

Enabled customers In AJK have been enabled by Jazz to monitor teacher 
attendance in public schools via identity management solutions.

Education

Development
Jazz designed and provided a workflow management solution to Pakistan 
Red Crescent Society to gather real time data from field workers.

Agriculture
Working with the Punjab government to automate farm equipment rentals 
among agriculturists at affordable rates using a portal developed by Jazz.

Cross-Industry
Collaborations
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Jazz TV 
revolutionizes 
televising

With the launch of Pakistan’s
leading entertainment application,
Jazz TV has  2 million 

active users 
Customers get 

content, cricket updates, news 
and entertainment videos.

full speed
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Jazz World 
Empowers 
Customers 

Jazz World and Jazz Business 
World applications have been 
launched to transform the 
way customers interact with 
Jazz. It empowers customers 
and corporate clients by giving 
them full control of their 
experience and full visibility 
of their service suite and data 
plans and tariffs. It also allows 
them to organize community 
and social collaborations.
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KHALID SHEHZAD
CHIEF TECHNOLOGY OFFICER, JAZZ
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“Jazz is very proud to be able to provide the largest cellular 
network to our nation. Through a robust network of 12,500 
sites, offering seamless coverage to over 1,000 towns 
and cities in Pakistan, using over 25,000 km of fiber optic 
backbone, our aim is simple-to empower our nation through 
connectivity. From deploying Pakistan’s first GSM network 
in 1994, to offering high speed internet services along with 
a wide array of fintech solutions 25 years later, we have 
overcome many challenges, learned, and grown to be able 
to say today that every third Pakistani is a Jazz customer. 
As we continue on our journey, our commitment is simple: 
reshaping lives digitally for a progressive Pakistan.
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Today, Jazz is the largest mobile communication provider in 
Pakistan. Our network, since inception, has been running on 
the vision to connect the masses to communication tools of 
the future. 
 
We like to push boundaries and explore what’s possible to 
ensure our customers receive the best possible service. We 
are not held back by a fear of failure and are always looking 
to develop new things.This pioneering spirit reaches back to 
our entrepreneurial roots. We are customer-obsessed and 
inculcate a belief of collaboration, innovation and above all 
truthfulness with ourselves and the outside world.

These values ensure our technical superiority. And it is 
evident, given Jazz has the largest data user base at over 
36.5 million, most of whom are using the best-in-class Super 
4G technology that has been awarded as the fastest 4G in 
Pakistan three times in a row by Ookla.

Leading with
Innovative
Technologies

Largest  data
u s e r  b a s e  at  ove r
36.5 Million
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Jazz
Network

Operation
Center

Jazz’s Network Operation Center (NOC) 
sits at the heart of operations to make 

sure our customers receive uninterrupted 
services. The multi-million dollar facility 
is built to international standards and is 
the central point to support all network 

operations nationwide. Powered by state-
of-the-art technology, the NOC is one of 

the leading support centers in the country 
ensuring the company fulfills its promise 

of offering high quality services. Under our 
customer obsessed motto, NOC not only 

works reactively, but is now shifting its 
focus towards mitigating potential network 

faults before they even arise. 
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Working at the heart of operations brings with it a new 
challenge every day, which makes for the best stories. 
The NOC is continuously transforming into an agile 
customer oriented and performance driven support center, 
revolutionizing the conventional ways of operations to 
digital foundations. This continuous transformation brings 
with it a constant learning for us all. 
 
As a fresh entrant with little experience, I have learned a 
lot from my time here. The work environment is conducive 
for women, which allows us to excel without feeling the 
pressure to over perform. For me, Jazz is the best place to 
grow professionally.

Beenish Wajih
Manager NOC Support
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I’ve worked at Jazz for the past 11 years. Since my job 
is more operational – it’s a bit different from the other 
departments. We’re dealing with a live network so we have 
to be on our toes 24/7 to deal with every emergency and 
every outage, to provide the best network experience to our 
customers.

I think my happiest day here was when we reached Satiana 
(a suburb of Faisalabad) which had been having network 
coverage issues for some time. We came up with a solution 
by performing some in-house expansions. Two days later, 
we were welcomed with open arms as all the complaints had 
been resolved. We’re constantly looking to place innovative, 
preventative, and corrective measures so that our network 
quality is optimal at all times.

Rashid Iqbal
MBU Lead Engineer
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Launch Innovative start ups
to Solve Civic Issues
Jazzxlr8 and NIC

The National Incubation Center (NIC) in Islamabad is the largest incubation center of the country and the first of its 
kind. It has played a pivotal role in developing a sustainable startup eco-system. So far, Jazz has invested more than 
PKR 100 million in this project.

Jazz has invested 
more than 

PKR 100
million
in National
Incubation Center
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Jazz also runs its incubation and acceleration program called Jazz xlr8 program, where we handpick 
startups to provide them access to our subscriber base and payment gateway along with analytics and 
marketing support. The 23 startups inducted to this program so far have had a chance to showcase 
their ideas at 4 Years from Now (4YFN) at the Mobile World Congress in Barcelona. 

121
Startups

$4 million 
in investments

Raised more than 2300+
jobs

Generated

$3 million 
in revenue

Raised more than

3000
Applications in 
five cohorts
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The collaboration has provided us with much 
needed access to services like JazzCash and 
opportunities to meet investors and partners 
on an international stage. When we joined the 
program, we only had an idea. A year later, Mauqa 
Online has clocked over 20,000 hours of service to 
customers.

Suniya Saadullah

Mauqa Online
setting 
benchmarks for 
Digital
Entrepreneurship
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Integry provides ready-to-use integrations 
that you can drop in your app. Your users 
can then bring their data from other apps 
into your app and have a 40% reduced 
churn, double the LTV.

Integry

Pharma Trax has created a one-stop 
solution for tracking, tracing and verifying 
pharmaceutical products.

Pharma Trax

Xylexa is developing an AI-enabled 
Computer-aided Diagnostics (CADx) 
platform to assist caregivers with 
automated, accurate, timely and cost-
effective medical image diagnosis.

Xylexa
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Celloserve has developed an algorithm 
to get analytics from videos and 
images. The startup aims to become an 
exporter of AI technology.

Talk Health

Talkhealth aims to connect every clinic, 
hospital and diagnostic centre of Pakistan 
to enable electronic medical records in 
Pakistan. Their cloud-based clinic and 
hospital management system connects 
to the TalkHealth platform exposing only 
patient-centric information.

Talk Health

Anzen provides intelligent surveillance 
solution, targeting urban residential units. 
It is not just a smart home solution, it 
is the Intelligent Home. Be it keeping a 
watchful eye during the night or keeping 
your loved ones safe during the day. 
Giving you information about your visitors 
or keeping you alerted on any unwanted 
movement when you are away.

Anzen

To bring a huge change in revamping lives 
of people with disabilities by enabling 
every deaf and hard of hearing person in 
Pakistan to use communication forms.

Deaftawk
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Content Studio is a platform to discover 
new, engaging and trending content with 
detailed engagement stats and analytics 
to help you manage and monitor content 
for multiple social media platforms from a 
single place.

Content Studio

Frontmat’s mobile app, designed to feel 
like the messaging apps used every day, 
allows businesses to automatically collect 
and reply to feedback, build their customer 
list, analyze their business and run 
customizable promotions.

Frontmat

Mauqa.Online

Our verified maids, babysitters and cooks 
are available when your domestic helper 
goes on leave. Our maids  nd helpers are 
trained and behave professionally, and we 
ensure that they always reach you on time.

We are Pakistan’s first dedicated 
platform for live stock lovers where they 
can buy, sell and share their animals. It’s 
a one-stop-shop for the whole live stock 
sector.

Qurbani App
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Roamer is an app-based shared economy 
platform where users in Pakistan can rent 
cars by the hour from a community of 
local car owners. The app offers users the 
opportunity to have a car at their disposal 
whenever and wherever they need.

Roamer

Zambeel Machine Craft is a Manufacturing-
as-a-Service (MaaS) company that develops 
robotic equipment for architectural woodwork 
and composite-work. Its company run workshop 
functions as a commercial test of their equipment 
and serves architects and interior designers with 
made-to-order products.

Zambeel Machine Craft

Radical Growth Solutions management 
& operations enabling tools will optimize 
farming; by enhancing crop quality & quantity, 
improving use of farm resources & equipment, 
real-time monitoring & automating irrigation 
systems, organic fertilizing and pest control 
transforming farms into smart spaces.

Radical Growth

AutoX is working to create a unique 
platform to fulfill the requirements of 
car owners in Pakistan by running the 
country’s largest online store for auto 
products. They are pioneers in launching 
a real-time car maintenance dashboard in 
Pakistan.

AutoX
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Mad Hunt is an augmented reality based 
platform that promotes outdoor activities 
and incentivizes users with monetary 
rewards from brands. The geo-location 
based game uses an analytics engine for 
brands enabling them to engage with the 
right audience.

Madhunt

Mapalytics is a technology company 
that provides smart 3D solutions. Using 
their customized 3D scanning tech, 
they generate high-resolution scaled 
3D models. These models are used 
to generate VR, AR and holographic 
projection content.

Mapalytics

Rasai

Rasai is an advanced transportation/
logistics startup that utilizes deep learning, 
GIS & traffic engineering to group 
passengers going in similar directions to 
dramatically cut down cost and congestion 
on the roads.

Lasting Sales

Lasting Sales is an artificially intelligent 
sales engine that predicts word of 
mouth factor for sales. It is a LinkedIn 
for your own customer base.
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CheflingTales is a local food 
discovery platform for tourists. It 
helps its users explore the world of 
Pakistani Cuisine, Real Food Tales, 
Vast Collection of Online Easy Food 
Recipes and Quick Food Tour Guide 
in Pakistan.

Chefling Tales

QUMAQ is the developer of 
Pakistan’s leading technology 
platform for on-demand aerial 
delivery and surveillance system for 
healthcare, logistics and corporate 
security.

Qumaq

Let’s Innovate has developed Helli, a 
smart helmet, which is integrated with 
state of the art features such as GPS, 
wireless headphones, heart-rate sensor 
to track, monitor and optimize users’ 
commute to ensure their safety while 
riding.

Helli

Kardaan is a digital platform that 
connects professional service 
providers with users that need 
specific services for their homes, 
offices or any other place.

Kardaan 
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As part of the company’s digital sustainability 
strategy, all ongoing and future initiatives are focused 
on empowering the youth through technology.

Jazz has launched numerous programs in an attempt 
to enable the youth to tackle socio- economic 
challenges at the individual, community and national 
levels. A prime example of this effort is the Jazz 
Smart Schools (JSS) initiative where the brand has 
embraced digital innovation by improving access to 
quality learning opportunities.

The project introduced a smart learning solution to 
the traditional schooling system through a digital 
learning platform.

Jazz Teaches 
Blended Learning 
to 25,000 
School Girls
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Smart Schools Our Future
To help improve digital skills and literacy among female students, the Jazz Smart 
School Program was launched in 2017.

By using mobile technology, schools can improve teaching quality and 
accountability with techniques such as app-based performance dashboards and 
web-portals to track results. 

Within two years, more than 25,000 female students aged between 12 and 16, 
along with 600 female teachers across 75 public-sector schools in Islamabad 
have benefitted from the Jazz Smart School program. Further evaluation has 
shown significant improvements in learning outcomes, teaching quality, student 
engagement, technology users, accountability, and results monitoring.

25,000
Female Students

& 600
Female Teachers

Across 75
Public-Sector Schools

benefitting from the Jazz 
Smart School program
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“I absolutely love the friendly atmosphere 
that has been created between students 
and teachers,” she says. “My grades have 
improved since I started taking these 
assessments from the Jazz Smart School 
program.

Learning has become more fun, especially 
with the games. Everyone loves to learn 
more every day. Our teachers also get to 
focus more on each student’s individual 
needs.”

“

Saira Ali
Grade nine student

Education now means something different to Saira Ali, 
a year nine student in Pakistan’s capital, Islamabad. 
Since joining the Jazz Smart School program, Saira has 
experienced what she describes as an “extraordinary” 
change of learning environment.
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Out of a population 
of 200 million people, 
approximately under
15 years old are not as fortunate 
as Saira

43%
According to Pakistan’s 2018 Education Statistics 
Report, almost 23 million school-age children – 
including 12 million girls – are not in any form of 
education. 

For those who are being educated, basic numeracy 
and literacy skills often lag behind international 
benchmarks.
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Jazz Celebrates 
Mompreneurs

Managing a startup, as opposed to working 9 to 5, is a 
full-time responsibility. I have devised a zero-time waste 
strategy. When I’m not working and doing daily chores, 
I engage my kids and we do it as a team. This gives my 
children and I time to bond. I feel like children who see 
moms as CEOs grow up to be more responsible and 
independent.  While working, I keep them updated with 
all the development at the startup and in return I receive 
some of the most out-of-the box ideas. Kids make the 
best travel partners in our entrepreneurial journey.Ayesha Ahmed

CEO PakAgriMarket

152



153

Entrepreneurship gives mothers more liberty to have the work-life balance and build their 
own schedules. However, when it comes to seeking new businesses and finding leads, 
mompreneurs have it tough. I handpick networking events and optimize my time by knowing 
the attendees and whom I want to speak to. Working here under Jazz’s incubator allows me to 
not overcommit and be open to seek help and delegate tasks.

Madiha Hamid 
Founder Chefling Tales 
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Global Mobile Awards
Mobilink’s ‘SMS Based Literacy’ program won the GSMA Global Mobile Award under the category of 
‘Best Mobile Education or Learning Product or Service’.

Pakistan Center for Philanthropy Certification
Mobilink Foundation was awarded a certification by the Pakistan Center of Philanthropy in recognition 
of its excellence in executing nationwide humanitarian and social development initiatives.

CSR Excellence Award
Mobilink won top honors at the 8th Annual CSR Excellence Awards under the ‘Innovation’ category for 
its CSR initiatives.

WWF Green Office Award
Three of Mobilink’s office premises were awarded the ‘Green Office Certificate’ after passing WWF’s 
Green Office Audit.

Green Office Certification – World Wide Fund for Nature
Green Office Award in recognition for a 35% reduction in carbon footprint and 50% in solid waste.

WWF ‘Award of Innovation’
WWF Pakistan conferred the ‘Award of Innovation’ to Mobilink in honor of the company’s green 
sustainability initiatives. 

2013

2015
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Shaukat Khanum CSR Award
Consecutive awards received for extending generous support to the hospital and trust. 

Corporate Engagement Awards 
Jazz won Gold at the global Corporate Engagement Awards under the ‘Best CSR Activity Or Programme 
To Support Or Develop A Corporate Reputation’ for its work to strengthen the digital ecosystem via the 
National Incubation Center. 

Business Intelligence Group Awards 
The Business Intelligence Group recognized Jazz Smart Schools Programme as the “Sustainability 
Initiative of the Year”.

Global Good awards UK
The Global Good UK team awarded the Jazz Smart School Programme as the “Best Education Initiative”.
 
International CSR Awards
The International CSR Excellence team awarded the Gold award to the Jazz Smart Schools Programme.

PR Daily’s Corporate Social Responsibility Awards

PR Daily awarded the Jazz Guru Programme as the best Employee Volunteer Programme.

2019
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ALI NASEER
CHIEF CORPORATE AND ENTERPRISE OFFICER, JAZZ
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As digital leaders, we have to think about our impact in terms of 
scale and reach. Leveraging our position as one of the largest private 
sector companies in Pakistan, not only do we offer a vast array of 
digital products and services that empower the masses, but we have 
driven and facilitated the digital thought leadership dialogue under 
#DigitalPakistan. We have invested in the entrepreneurial youth by 
sharing knowledge, inspiring through our experience and creating 
digital investment avenues, and we have also implemented sustainable 
blended learning solutions amongst the female underprivileged. 
Bridging divides, building capacity, breaking barriers, we will leave 
no stone unturned in the pursuit of making sure Pakistan has a firm 
position on the digital map.

“
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Commemorating 

25 Years of Jazz
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Valued
Business
Partners

Ahsan Sheikh
CEO, Kinetic Pakistan

Companies don’t work together, it’s the people who 
work together. The human factor that Jazz brings 
in while calling itself digital is actually enabling us 
to make significant contributions. Kinetic’s journey 
in Pakistan and Jazz’s last 10 years have been quite 
similar. On Jazz’s side, I see how internally and 
externally, the processes, systems and the entire 
outlook has changed in the last 10 years. The culture 
was very different then and now is a lot more 
progressive and open. We have similar values and I 
believe that when you have common values with your 
business partner, it’s easier to grow.



162

Saad Kanju
CEO, Saad Enterprises

Security is by far one of the biggest challenges faced in 
the country. Jazz came up with a tracking system with 
v-track and we came on board to deploy the trackers 
in the batteries. It’s been a great success. In the last 
three months, only eight incidents occurred and all of 
them were recovered. It’s been a great experience to 
work with Jazz on a service that is actually making a 
difference in people’s lives.

Saif Chi
CEO Huawei

On a personal level, I have learned much from my time in 
Pakistan but - especially from Jazz. The company stands 
out. Particularly when we see the culture that they have 
developed for their employees. It is a pleasant sight to see 
everyone smiling every time I visit Jazz.
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Conversations at Jazz is a video feature that not only highlights stories from Jazz but the telecom industry as well and 
includes inputs from various internal stakeholders, industry experts and more. The videos are available for the Digital 
Pakistan blog, Jazz’s internal communications platform Workplace by Facebook and on LinkedIn and Medium.com.

Conversations@jazz

Ali Naseer
Chief Corporate and 
Enterprise Officer, Jazz

Sadia Khuram
Chief Customer 
Experience Officer, Jazz

Mohammad Qazilbash
Country Head, Oxfam
Pakistan

Saima Kamila Khan
Chief Legal Officer, Jazz

Badar Khushnood
Co-Founder and Vice 
President, Bramerz

Dr. Miftah Ismail
Ex-Finance Minister, 
Ministry of Finance

Aniqa Khalid
Head of Talent 
Acquisition and Learning 
Organization, Jazz
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Kazim Mujtaba
Head of Marketing, Jazz

Gabor Kocsis
Chief Financial Officer, 
Jazz

Krishna Kumari
Senator, Member of the 
Education Committee, 
Senate of Pakistan

Dr. Farrukh Iqbal
Dean, IBA

Salman Akram Raja
Advocate, Supreme 
Court

Ramsha Jahangir
Journalist, Dawn

Fahd Husain
Editor and Executive 
Director, Express Tribune 
and Express News 
Television

Zulfiqar Hussain Bukhari
Special Assistant on 
Overseas Pakistanis 
& Human Resource 
Development
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Parvez Abbasi
Project Director, 
National 
Incubation Center

Sehar Tariq
Public Policy Manager, 
Facebook

Yuvashni Danilala
Head of Business 
Assurance, Jazz

Zouhair Khaliq
Co-Founder and Partner, 
Teamup

Asif Aziz
Chief Commercial 
Officer, Jazz

Nash Muhammad
Founder, Intergry

Saniya Sadullah
Co-Founder, 
Mauqa Online

Patchamuthu Illangovan
Country Director, 
The World Bank
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Kjell Morten Johnsen
Chief Operating Officer, 
VEON

Fakhar Ejaz
Head of HRBP 
Technology MFS-Digital 
and Corporate Divisions, 
Jazz

Dr. Nadeem Ul Haque
Former Deputy 
Chairman, Planning 
Commission Pakistan

Safee Shah
General Manager, Uber

Chaudhry Fawad Hussain
Federal Minister for 
Science and Technology

Seema Aziz
CEO, Sefam

Roshaneh Zafar
Founder and Managing 
Director, Kashf Foundation

Muneeb Maayr
Founder & Ceo, Bykea
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FAHAD HUSAIN
EDITOR AND EXECUTIVE DIRECTOR – EXPRESS TRIBUNE AND 
EXPRESS NEWS TELEVISION

I think the way digitalization is taking place, it has a very direct impact on the 
content. People deciding what content they want is influencing the way how the 
content should be made. Citizens are pushing their priorities onto people like 
myself who then make decisions on their behalf but not necessarily in sync with 
what they think.

KHALID MAQBOOL SIDDIQUI
MINISTER FOR INFORMATION TECHNOLOGY AND 
TELECOMMUNICATIONS - MOIT

The telecommunications industry must focus on digital services through sectoral 
value chains and supporting the government to create a conducive regulatory 
environment.
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Companies like Jazz really have this remarkable opportunity to change the 
course of this nation and Pakistan has a lot of opportunity for growth. Both in 
terms of enterprise and commerce, promoting business, creating communities 
and societies, bringing people together that have shared interests. the new 
digital economy connects people and those connections create opportunities; 
for business, learning, collaborations and help. We have seen that’s started in 
Pakistan but obviously there is so much room to go.

Jazz is Pakistan’s biggest telecommunications company and they’ve already 
contributed significantly to mobile payments in Pakistan. That’s why we want 
Jazz to partner up with the Government and initiate a pilot project. Digital 
Financial Services is really going to be a game-changer for Pakistan. Changing 
Pakistan’s payment system can truly revolutionize Pakistan’s economy.

SEHER TARIQ
PUBLIC POLICY MANAGER – FACEBOOK

CHAUDHRY FAWAD HUSSAIN
FEDERAL MINISTER FOR SCIENCE AND TECHNOLOGY



170

KRISHNA KUMARI
MEMBER OF THE EDUCATION COMMITTEE, SENATE OF PAKISTAN

Connectivity is essential for social media. And I use social media to bring light 
onto issues that are plaguing my region of Tharparkar. I make short clips or 
take pictures, post them on social media to highlight the issues. You don’t 
necessarily need an education to spread your message and create a change. 
It’s just a matter of seconds and your message can go viral. Thanks to the 
power of connectivity and data.

SHAFQAT MAHMOOD
EDUCATION MINISTER, GOVERNMENT OF PAKISTAN

Digital skills are a priority for us because they enable learning on a larger 
and more effective scale. We will be able to bridge the digital literacy divide 
in Pakistan with programs like the Jazz Smart Schools that has served over 
28,000 young girls in public schools.

I think Jazz is already thinking along the right lines. By having these 
conversations. By providing the platform in terms of connectivity. When Uber 
launched in Pakistan, for us to succeed, we needed to have connectivity in terms 
of 3G and 4G. I think that foundation is there and needed to move forward. 
We need connectivity, not just in terms of digital, but also of ideas and bringing 
people together to really find disruptive solutions.

SAFEE SHAH 
FORMER GENERAL MANAGER, UBER
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We always believed in public-private partnerships and I think the Khyber 
Pakhtunkhwa Digital Youth Summit that we had partnered with Jazz on for 
the last few years has been a successful one. It brought in a lot of young 
entrepreneurs. So certainly, we are looking for more partnership opportunities 
with the private sector and we look forward to saying how these forums then 
can provide opportunities for young entrepreneurs.

PATCHAMUTHU ILLANGOVAN
COUNTRY DIRECTOR, WORLD BANK

With ICT resources and tools at Jazz’s disposal and Oxfam’s global 
developmental expertise, both organizations can bridge the education gaps in 
our public schools. By imparting digital skills and collaborating to create more 
tech-ready jobs for young people, particularly women we can help SDG goals. I 
have hope in the future and in the youth of this country. 

MOHAMMAD QAZILBASH
COUNTRY HEAD, OXFAM PAKISTAN
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Ali Raza Mehdi
Chief People Officer

Aamir Ibrahim
Chief Executive Officer

Ali Naseer
Chief Corporate & Enterprise Officer

Asif Aziz
Chief Commercial Officer

Sarwat Salahuddin
Chief Ethics & Compliance Officer

Saima Kamila Khan
Chief Legal Officer
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Aamer Ejaz
Chief Digital Officer

2019 Executive 
Leadership Team Jazz

Sadia Khuram
Chief Customer Experience Officer 

Gabor Kocsis
Chief Financial Officer

Khalid Shehzad
Chief Technology Officer
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Long Service 
Employees
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Umar Khakwani

Ahmed Bilal

Faizan Mohiuddin

Babar Aziz

Omer Sarwar

Akhter Mehmood Malik

Liaquat Ali Khattak

P&O

Muhammad Athar

Imran Ahmad Siddiqi

Shabbir AhmedMuhammad Naeem 
Khawar

Shoukat Ali

Abdul Muqeet Farid

Shafqat Ali Khan

Salman Afridi

Moiz Uddin Ajmi

Abid Siddiq

Muhammed Ibrahim 
Zuberi

Muhammad Hanif

Syed Sajjad Haider Rizvi

Najmus Saqib

Imran Ali Shah

Mariyam Salahuddin

Muhammad Aamir Syed Noman Zubair

We are grateful to our colleagues whose efforts and dedication 
have made Jazz a household name across Pakistan. 
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Nishat
Group

Leading Corporate Accounts
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Gratitude
to

The last 25 years have been a magnificent journey for Jazz. Along the 
way, we touched millions of hearts and became Pakistan’s leading digital 
communications company. This achievement is due to the collective 
efforts by all our colleagues/employees, partners and subscribers who 
have stood by us and believed in our vision of a more connected, digital 
Pakistan.

Thank you, Pakistan.

Past and
Present
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